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We all expected 2021 to bring the
end of the pandemic, bring a
"return to normal" and grace us
with proximity and in-person
experiences again. But 2021
taught us the invaluable gift of
adjusting our expectations,
accepting what might never return
and adopting a new version of life
and ourselves. 

We've learned that remote work
doesn't stop the creativity of our
teams but it does show how
important our connections to the
team can be and how we inspire
one another. We learned that
change, however difficult, can be
good. We also learned that
sometimes, even despite 

ourselves, the work of this team
and the university as a whole can
speak for itself. It's easy to
produce good work when there is
good work already being done. 

We see our role as an opportunity
to serve the greater Duke
community, to amplify the
outstanding stories from around
Duke, to provide the necessary
updates and information during a
particularly confusing time and to
share the good news of the
community.  
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By The
Numbers

Total Stories Published

1,383

Promoted (External) Stories

929
Basic Stories

363

MultiMedia Stories

84
Photo Essays

7

TRAFFIC SOURCES

Duke Today continues to serve as our main
hub of content and distribution. It is the
core of our operational work and is
undergoing the early stages at the present
time. Since 2017 we have seen a sustained
increase annually with a slight drop in 2021
totaling 3.2 million pageviews. The Duke
Daily is the largest driver direct to stories.

Increase in sharing of external
content

10%
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The
Duke Daily
Duke Weekly

Newsletters - 41 Weekly's,
200 Daily's

241

P A G E  0 1

Opens

7.3 Million

Open Rate

34%
Total Clicks

1.467 M

          Vaccine boosters; Academic Council chair; new
MONET center (22,786 unique opens)

Most Opened Daily

Duke Daily Subscribers

64,676
Duke Weekly Subscribers

127,780

By The
Numbers

9/2

12/18         The year in science; Early Decision; Let it snow!
(46,729 unique opens)

Most Opened Weekly

The continued success of the Duke Daily
and Duke Weekly continued in 2021. As the
largest drivers of story traffic, we saw an
increase in subscribers and executed a new
look and feel in 2021.

https://t.e2ma.net/webview/6ke8pg/9c88aea542c3a95504519d1a7ee6a063
https://t.e2ma.net/webview/q4u9fh/7b566e8014b5fb3c54985b54761c7110
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